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Résumé : Cet article se propose de mettre en évidence les éléments spécifiques aux émissions de télé-réalité 
ainsi que leur fonctionnement. Ce type de discours a évolué au cours du temps et peut jouer un rôle important dans la 
promotion de certaines personnalités, qui peuvent ensuite se lancer dans une carrière individuelle. Le discours de ce type 
d’émission peut influencer l’image de soi et l’image dans la communauté, d’où la nécessité d’une couverture médiatique 
équilibrée, qui respecte les normes morales de la société, toute en répondant aux besoins du public. 

Mots-clés : émission de télé-réalité, discours médiatique, normes sociales, identité. 
 
 
Introduction 
The reality show discourse is a way of expressing through the mass media facts of 

public interest. In this sense, we observe the importance that the reality show discourse has 
in the formation of value judgments and the constitution of the point of view.  

Not infrequently, the written materials come into contact with the reader more 
slowly, if we compare them with the video materials present in television programs and in 
the virtual space. We believe that this is a disadvantage in terms of real documentation and 
the reception of the true pulse of information. Thus, the part of the thematic support 
necessary for the realization of a reality show type discourse pattern draws our attention.  

In the realization of a reality show, we identify: creation, structuring, and 
arrangement stages, on a dynamic that should result in the increased interest of the public. 
Often, there are subjects with a rather delicate content or that have created the most 
diverse reactions. In such situations, specialized documentation is mandatory. From the 
producer to the presenter and guests, it is desirable that these internal factors of the 
process be fully aware and in control of the subject.  

We mention this because in our study we have encountered discourses that have 
been intensely commented on later by the public. Moreover, we mention that negative 
feedback leads to the cancellation or decrease of media impact and, implicitly, of the rating.  
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Public opinion is predominantly honest and appears in the background, as a reflection of 
the media process itself. From what we have found in the online sources, the operating 
stages are standard and have been respected during the evolution in the media, from the 
beginning to the present. However, we have noticed the emergence of new forms and 
formats that can include a reality show type discourse.  

In recent years, the international trend of personal development became very 
important, so that today the emphasis in Romania is also on dialogue-type productions, for 
all domains. First, personalities and scientists, specialists and innovators are presented, and 
then small entrepreneurs, career starters, and others become of interest. The variability of 
this subject is given by the wide circulation and diversity that characterizes it. Thus, the 
generalizing character and the open perspective of the thematic approach ensure that the 
interest is manifested by a quite diverse part of the total population to which the 
information reaches.  

 
Theoretical Context 
I.1. Definition and characteristics of the reality show discourse  
Among the media products, the reality show discourse occupies an important 

place. In the program grid, it often appears at prime time and is received by the public as a 
notorious reference point for informing on relevant points of view on current topics. At 
the structural level, from the production side, the team specializes in following certain 
essential pillars for the realization of a well-centered discourse on the subject, and which 
should surpass everything that has already been done and published in audiovisual media, 
on the subject itself. Thus, the thematic channel defines: the breadth given to the subject, 
the necessary number of guests, and the desired course after the discourse is made public.   

The dynamics of the discourse belongs to the reporter or the TV announcer, who 
manages the entire verbal exchange. From the technical team, the implications of discursive 
fluctuations are arranged, which are necessary for this endeavor to be authentic, but also well 
anchored in the practice of specific marketing techniques in the audiovisual field.   

Quite often, these moments interrupt the ascending flow of linguistic discourse 
and media impact. At the same time, this creates a pause intended for practical purposes of 
settling information and managing the program, towards further ramifications of the 
discussion between the guests.  The reality show discourse can be treated as an unfolding 
of a succession of dialogue moments or as an individual intervention, where a subject is 
exposed, and the possible variants resulting from it are addressed.   

From a linguistic point of view, the thematic exposure constrains the expression 
so that the lexical perimeter has certain delimitations. The ramifications of the discourse 
cannot be very extensive, as the audience wants to focus on the subject and ultimately 
draw conclusions. The argumentation of the discourse through certain hypotheses is the 
key to the connection between the transmitter and the receiver, so that the effect is the 
desired one. Going further, exceeding the verbal framework, the reality show discourse is 
supported in a large proportion by non-verbal and paraverbal language.  

Also, a considerable contribution is brought by the imagistic complex of the 
filmed frame, and here we include the entire visual aspect rendered on the camera, as well 
as the sound effects. The latter can be rendered throughout the course of a show or 
podcast. We consider it very important that the aforementioned factors be analyzed in 
advance and chosen so that they fit.  
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I.2. History  
The evolution of the reality show discourse is surprisingly rapid, so that at the 

present moment the variants of structuring and the ways of exposure have undergone 
significant changes in simultaneous development. Certain programs or pages dedicated to 
media coverage reflect some trends to the detriment of others. At the same time, 
numerous digital creators or national and international programs, with a media-specific 
profile, are developing, offering new versions of discursive exposure. We observe the 
receptivity of the public, in this sense, and even more, the feedback it offers, through 
reactions posted on social media pages and the validation brought the remarkable figures, 
in the capacity of presenters, guests, and commentators.  

At the international level, the socio-political aspect has determined an inter-
dependence between the manifestations of the reality show type discourse and the current 
situation of the country.   

At the general level, in the media, a defensive and objective attitude is desirable. 
However, sometimes the discourse is intended to shock the public. This effect takes place 
on a large part of the population, but there are also categories of the public who, at this 
level, withdraw from the audience area or end up being disillusioned and perceive the 
programs as a non-true informative factor, with a low level of value or with content that 
no longer attracts them.   

At the national level, until the 1989 revolution, it was possible to remark on the 
practice of trends dictated by the political sphere. The cultural-artistic implications in 
Romania have been marked by programs with an instructive-educational role, and what did 
not fit within the given rigor was eliminated through censorship or excluded from the 
initial proposal.  

As a rapid effect, and in a defensive manner, the public sought additional 
information from the international level, and in numerous cases this led to sanctions and 
even convictions, on political grounds.  In this direction, there is a large documentation 
base, both through media materials from after the ‘90s and through published volumes of 
the type of journal, correspondence, or literary creations of the dramatic, epic, or lyrical 
type, belonging to different sub-genres. Whether the mentioned documents were published 
with the real data or presenting fictional names and situations described as inspired by 
reality, some have become the subject of documentaries and screenings.   

In art, the imposition of discursive limitation manifested itself through the 
limitation of the propagation of creation and interpretation, in accordance with political 
requirements. At the level of linguistic- media communication, limitations have appeared 
regarding the public appearances of the works created by artists, and many of them have 
not been given the opportunity to come into contact with the public. Today we talk about 
feedback and reactions to a phenomenon, but we emphasize in the continuation of the 
previous statement that these can only appear after the creator and his creation are 
publicized.  We do not exclude from this evolutionary path of the reality show type 
discourse the analysis of the current context. Up to this point, we wanted to emphasize the 
foundations from which it started and the way they were shaped under the socio-political 
climate, with transparently and decisively expressed impositions.  

Today, in 21st century Romania, media freedom of expression has a scope that is 
difficult to centralize statistically and, implicitly, to analyze objectively and with full 
knowledge of the facts. As mentioned earlier, the variety of programs, the dynamics of 
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shows and podcasts that appear and disappear, brings us to a situation of confusion 
regarding statistics.  

Thus, in general, we observe an increased tendency for reality show discourse 
centered on casuistry, events with immediate impact on the public, and the pursuit of 
celebrity life. The set of language codification and the discursive models offered outline the 
“pre-formatted” intrigue that sends us ancestrally to the conventions offered by the literary 
creations of our predecessors.   

Just as until the 1990s in Romania, the acute need for models was satisfied by the 
media coverage of specialized personalities on various fields of study and professional 
academics, professors, doctors, lawyers, today the models are sought among those who 
influence a large mass of the population through their activity and those who manage to 
impose themselves through a new style or be of interest through the image offered and the 
time of placement in the preferences of the younger generations. To the detriment of 
professional quality and the educational capacities that the new models can offer, the 
quantity adjudicated through the weight of visualizations in the virtual environment and 
the appearance of surprise or grotesque effects are subordinate to innovation and real 
performance. Nevertheless, the real models resist over time and prove their merits through 
the depth of the approached field and honesty towards the public.  

Within the reality show type discourse, a clear difference can be observed between 
value and non-value, because as a result of the exposed subject, the need for 
argumentation and support of a point of view appears. Where it is proven that they can be 
overwhelmed by the situation, they try to mask these cognitive or subject-centered minuses 
by avoiding a dialogue in concrete terms, changing the discursive path, or focusing the 
theme on the image or tracing playful-type directions. To the extent that these aspects 
appear in the discourse as variations and maintain the purpose of diversifying the linguistic 
contour and the psycho-emotional impact on a subject, they are welcome and do not 
disturb the public in any way, regardless of the level of knowledge of the subject. 
Moreover, these implications can have a favourable role, so that the reception can be 
resized, on an empathic or positively psycho-emotional influencing background.  

  
II. Framework, Information, and Reception 
II.1. Reality show discourse in the international context  
Aiming to look at the phenomenon from an international perspective, we will 

refer mainly to the European space. Worldwide, the trends are similar, and the historical 
development has proceeded gradually, along with the cultural one and in correspondence 
with the influences given by fields such as the social, political, economic, and others.  

Reality television appears in the bibliographic sources of the 1990s, with shows 
such as: “The Real World”, “Survivor”, “Idols” or “Big Brother”. We remark the idea of 
competition and the emphasis on belonging to a favoured category, which is characterized 
by certain dominants and typologies speculated through media marketing, depending on 
the consumer’s behaviour.  

We also mention the variants of: documentary, news, sports news, and talk shows, 
which include relevant discourse for the subject at hand and thus popularized for public 
remark, of an informative type. At the beginnings of television development, between the 
1940s and 1950s, programs such as: “Queens for a Dat”, “Cash and Carry”, “Confession”, 
and others were notable.  
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These have constituted the foundations for the creation of new productions, 
focused on the public’s desire to know more about areas to which they adhere as a hobby 
or can satisfy their need for entertainment. Between the 1960s and 1970s, among the 
numerous reality show productions, we remember the filmed series with the band “The 
Beatles”, which later generated the appearance of the album “Let It Be”. At the same time, 
as a model of media influence, we find here the three televised episodes of the series called: 
“The Beatles: Get Back”.  

Sometimes, the media coverage of a creative, cultural, or artistic project has led to 
broader knowledge among the population and, implicitly, to the success that a product 
presented to the public can know. In this case, we referred to a model of great value, which 
naturally convinced the audience and thus managed to trace a new historical-stylistic line, both 
for the musical field, the media field, and in view of the launch of a philosophy of thought.  

With the 80s, public opinion expanded towards the affirmation of the desire for 
freedom of expression and the equalization of rights, but also the reflection of the media 
plan, back towards the everyday. For example, shows such as: “COPS”, “Number 28” or 
“The Real World”, which recorded real success.   

Since the 2000s, the famous “Big Brother” and “Survivor” have been remarked as 
media franchises with global impact and audience above expectations. In each of the 
mentioned cases, those selected to participate in these media creations have written history 
and thus created a name in the field. Closer to our days, the trend that stands out is aimed 
at the competitive spirit, manifested by both guests and participants, through the display of 
cognitive, sports, or artistic abilities. Due to the continuous cultural evolution, the 
resonance of the names belonging to the participants is not always in correspondence with 
the country they represent. In any case, we observe the need to display capacities that 
emphasize individuality and innovation.   

Another trend is given by the inclusion of the total public mass in the possibility 
of being selected to participate in a reality show. Thus, regardless of prior training in a 
field, the individual who demonstrates practical abilities and a superior level of 
performance is catalogued as superior to the others and implicitly selected or rewarded.  

The fluctuation of a need for reward and the equalization of participants’ rights is 
often speculated as an increase in self-esteem of the audience. At the discursive level, each 
decade has had the current verbal unfolding stage imprinted. On a daily basis, the public 
has always been influenced, and the largest share is manifested by the younger generations 
and the categories of the self-employed.  

We believe that at the marketing level the effect was the desired one, but 
sometimes even beyond expectations, and from an evolutionary point of view, reality 
shows have considerably influenced public opinion.   

 
II.2. Reality show discourse in the national context  
In Romania, on a general level, the evolution of television has been impacted by 

the presence of public figures who have evolved in stages towards the status of a star and 
have been widely publicized, with the aim of creating a symbolic image, which could then 
be taken as a reference for the show they presented. Implicitly, the reverse view is also 
valid, so that the stars have later built a career, independent of the show or reality show 
that consecrated them.  
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The idea of celebrity appears as an attribute of media speculation and as a 
marketing technique with priority accent. Thus, some renowned names today are still 
recognized by the title of the media product that launched them.  

Television channels such as “Grupul intact”, “Kanal D”, “Prima TV”, “Pro TV”, 
and others, have launched numerous reality shows with a contest-type theme. The skills of 
the presenters have been speculated, so that the audience number would increase, and the 
importance given to it would be marked by the remuneration through prizes which, 
individually, would make the participants stand out among acquaintances and close friends. 

Returning to self-esteem, we observe the tendencies of the media discourse, which 
focus on anchor-type pillars, which today are better known in the Romanian space through the 
media coverage of personal development techniques, self-knowledge, and NLP techniques.  

Another noticeable trend is the reality shows in which the need for belonging and 
the ability to adapt to surprise situations are speculated.  The need for belonging in 
examples such as: “Big Brother”, where the personal space disappears, and the participants 
can be seen for three months in a closed and video monitored space. The evolution of this 
show has gone as far as the creation of seasons and the separation of the audience between 
sympathizers and the opposing camp. Subsequently, the structure was maintained, but the 
producers resized the theme towards other more acute levels of individual and collective 
needs. In this sense, the discourse ends up distancing us from the analytical part, because 
the implications of everyday life give it a commercial and scholarly note.  

It is often observed that there is a large public eager for these reality shows to 
continue their existence by changing the teams and guests, and as a positive aspect we 
notice effects such as: competitive spirit, need for models, educability, and need for 
progress. We have presented these dominants as a synthesis, following the re-viewing of 
fragments of discourse from materials such as those mentioned, where the guests expose 
personal beliefs in the form of monologue or dialogue and argue their participation in 
these reality shows.  

  
II.3. The impact of media products  
The impact of media products creates new behavioral identities and manifests 

itself in the individual of the 21st century in Romania, both at the level of internal structure 
and physical appearance. At the same time, we observe effects at the level of daily 
discursive communication and community belonging.  

The valences of the education received in the family and in the institutionalized 
space can undergo changes, and these are not always in a favorable direction, aimed at the 
harmonious development of the younger generations. Therefore, the role of the moderator 
and the directions traced from the production side need to target the emphasis of moral 
values and principles as a priority substrate of discourse and the transparency of a media 
message in correspondence with the daily climate of the country’s population, on average.  

The connections made between the educational part of the programs and the ways 
of media coverage, often forced by the circumstances of a necessary surplus among the 
audience, lead to differences of opinion. Therefore, the population is often divided into the 
category of those who follow such programs and those who emphasize their harmful 
effects and would like to see them discontinued.  

We always need models, but we do not always know which choices are right until 
we have a reflection of reality that puts us in the position of a choice or asks us to seek the 
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argumentation of an option. Thus, regardless of individual options, the majority opinion 
has a priority among the population, and the real effects can be seen over time, on one or 
more generations.   

 
III. Examples 
III.1. Analysis of an international model  
At the international level, by far the most well-known reality show is “Big 

Brother”. It was initially created in the Netherlands, by the Endemol company. The impact 
achieved by this production has an echo even in the current period, although others have 
also appeared that are worth noting. The principles of identification and functioning were 
mentioned earlier in a punctual manner. What we need to add is the fact that the longevity 
of this reality show, we consider, is due primarily to the proximity to the public. The 
present discourse, as a media format, follows concrete principles and separates the 
participants between those who remain in the competition and show success, and those 
who fail to fulfil the requested missions, and thus leave the competition.  

We have chosen for exposure and analysis a narrated sequence from season 12, 
episode 1. After choosing their place, the participants are invited to go to the adjoining 
room, where they find clothes, necessary food, and others. Here there are positive-type 
exclamatory reactions to what the room contains. The mode of interaction is jovial and of 
exploration of the territory, and the comments leave room for jokes and shared joy. There 
are ludic-type reactions that arouse the interest of the audience and lead to chain 
interventions of the entire participating collective. Unlike other shows, the exposure is 
sequenced through individual interventions, which are presented as a personal commentary 
on the facts captured in the actual filming of the moment from the House.   

The discourse is centered on the aspect of the spaces that amaze the participants. 
Thus, in a format of red and yellow teams, the present participants receive the game rules, 
delivered concisely and with terms to be respected, stakes, and consequences of the deeds. 
The presenter has the role of supporting this stage, and then the contestants act according 
to the game rules, and the media corpus includes strictly organizational and interactive 
communication. It is noticeable that there is a large proportion of interjections and 
expressions against the background of unsuccessful attempts, and later, communication 
with the purpose of collaboration, of those in the same team.  In the explanations given as 
an interview or testimonial moment, the contestants support the approach through which 
they presented themselves, why they succeeded or failed to fulfil the game tasks, and the 
solutions they were able to find in those moments. 

The media corpus includes a repetitive syntax, in which words from a relatively 
small semantic field are used, with a focus on the first person and sometimes on the third 
person. This discursive rhythm, of the type of storytelling, engages the public as an 
empathetic participant and intensifies the dynamics of the show. Towards the end of the 
game episode, the tension intensifies, and although the language used does not undergo 
major changes, at the level of the audibility field, the participants express themselves with 
more involvement and emphasize certain words, especially of encouragement and 
acclamatory pronunciation of the names of those in the middle of the action.  
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III.2. Analysis of a national model  
As an example of discursive analysis, the reality show “Exatlon” had its premiere 

in 2018. It was broadcast by “Kanal D”. Initially, it was created in the Netherlands, by the 
“Endemol” company, and the presenters were Cosmin Cernat and occasionally Bogdan 
Socol. The production had a course of one and a half years, and it is based on the original, 
homonymous structure, coming from America. With a number of 20 contestants, 
including well-known personalities and people who had not been publicly remarked until 
that moment, they participated in tests that required physical preparation, reaction speed, 
and psychological resistance.  

There were three dominant aspects regarding the expression of the selection 
criteria in the realization of the discourse. Thus, the interaction of the participants was 
based on the competitive involvement and the valences of the type of resistance and the 
management of the entire emotional complex that must be proven in such situations.  

We will continue to refer to a sequence from Exatlon Romania, edition 2018, held 
in the Dominican Republic. In a very hot climate, the contestants were presented in the 
structure of teams, using the appellatives of “warriors” versus “famous”. Thus, they were 
given the quality of a fighter and the idea of fierce competition was created. The priority 
intention was that of a perfect, complete spectacle, which would captivate the public 
through the tension created, as well as the models given by the participants, through their 
strategic attitude of fighting and the ability to work as a team.  

Although the course of events has proved that there were also moments when the 
requirements were fulfilled with difficulty, so that the participants fit into the molds, this 
underlined the aspect of the natural and, not infrequently, the failure that brought strong 
characters and interesting conflict situations to the fore. In the dialogue, emphasis was 
placed on the tense state within the competing teams. Therefore, the language often 
targeted communication difficulties, defective effects at the level of interaction, in fulfilling 
the tasks, and the way of acting and relating of the remaining participants, following the 
elimination of some teammates.  

The contestants showed a wide range of exposure of the personal framework, 
both regarding the conduct of activities and the degree of emotional involvement, by 
empathizing with the situation of others or promoting an opposing attitude, by manifesting 
a communicative and relational discomfort. The internal motivation of the contestants was 
contrasted with the limited time to make decisions and act, and their ability to act 
responsibly was the key to success. The idea of winning predominated in each personal 
discourse or interaction between participants, but above one’s own winning, the winning 
given by honesty and correctness-based competitiveness stood out.  

Excerpt from the text, said the analysis:  
 

“Claudia, what you conveyed to me and what you may have tried to mask is a 
great disappointment. I would ask you to talk about it.” 

“I didn’t mask it, I was really disappointed! I said that from the first moment and 
expressed my opinion. I said I was shocked, so disappointed. Not because I was 
nominated. I was absolutely certain, a hundred percent that I would be nominated, but not 
like this. And we were all shocked, and everyone was shocked by last night’s “soap opera”. 
Today we will be a team, no matter what happens, because we are professionals and I am 
sure that each of us will give a hundred percent on the track. It’s not even a question. I 
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mean, I don’t think the tensions in the team and the fact that we’re no longer as friendly 
will affect the game.” 

“We’ll see.” 
“Yes, I’m sure each of us will do our best, but the reality is that we are no longer 

a team, as we were.” (our translation) 
 
The dialogue presented, followed by brief interventions with the players’ activities, 

intensified the tension of the moment, so that the audience’s attention came to be focused 
on the need to dissolve the conflict situation and to follow the subsequent audio-visual 
exposures. At the level of the media corpus, the vocabulary is ordinary, with a unitary 
construction in the development of the responsorial type interaction.  

From a morpho-syntactic point of view, there are some elliptical sequences, which 
are left as a suspension determined by the free and subjective exposure of certain points of 
view. In general, from a morpho-syntactic and rhetorical-pragmatic point of view, the 
emissions of this type focus on the act of communication itself, and the language is viewed 
from its discursive perspective. Persuasive strategies of certain text sequences can be 
observed, and the repetitions constitute the basis for the facts unfolding further and the 
discursive-contextual mode of exposure.  

The language has elements of an affective order, and the semantic field has a 
depreciative allusive-contextual side. Throughout the televised discourse, we observe the 
presence of diminutives, but also of affixes and affixoids, and the interventions are made 
punctually and in a graded rhythm, guided by the course of the questions or the relevance of 
the facts previously unfolded, in the recorded and rendered filming, in the respective episode.   

Both through language and through the order of the unfolding of the facts, the 
emphasis falls on the dynamics of a discourse in continuous dependence on what has 
already happened. The only aspect referring to the next stages, which is constantly 
imprinted on the discourse, is the contextualization of the situation that is intended to be 
reached in the end, respectively the stake of winning put at stake.  

Another aspect is the discursive plurality, as a subjective attribute that 
characterizes each participant and the diversity of addressability, determined by factors 
such as the use of regionalisms, the recontextualization of ludic-type sequences, meant to 
attract the audience or to incite various reactions from the other participants in the 
activities. Certainly, each competition can prove to be an honest game or a game in which, 
in a metaphorical spirit, the dice thrown also have unfavorable sides, both for the 
participants and for the public.   

From the practical participation in this reality show, I extracted educational 
instructive dominants that I can use today in my career, with mass media implications both in 
the classical way and in the space dedicated to social networks. What I consider to be a 
beneficial effect, far superior to any gain of a competition, is the impact on the public and the 
self-selection of those who remain alongside a public figure who has positively marked them. 

 
Conclusions 
After undertaking the research for the subject of this report, we have consolidated 

the documents extracted from readings and online sources, which served as the subject of 
study and guided us in formulating our perspectives. Concurrently, the notes compiled 
during the media-oriented activities have proven invaluable.  
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In numerous situations, we had the privilege of directly perceiving the genuine 
impact of the facts described in the specialized volumes, on the online webpages, as well as 
in the public feedback garnered. We experienced the role of both invitee and host, 
navigating the filming stage and identifying the optimal solutions contingent upon the 
given contexts. A significant portion of the theoretical framework was intuitively grasped 
prior to delving into the documentation materials, rendering the subject at hand more 
accessible and aligned with our professional trajectory thus far.  

The reality show discourse is an important way of expressing facts of public 
interest through mass media. It plays a significant role in shaping value judgments and 
viewpoints. The discourse has evolved rapidly, with new formats and approaches emerging 
over time. At the international level, reality television has seen the rise of popular 
franchises like “Big Brother” and “Survivor”, which emphasize competition, belonging, 
and the display of individual abilities. These shows have had a global impact and 
influenced public opinion. 

In the Romanian context, reality shows have also been prominent, often launching 
personalities who later built independent careers. Programs like „Exatlon” have focused on 
physical challenges, emotional involvement, and the dynamics of competing teams. The 
discursive analysis reveals the use of everyday language, emphasis on the act of 
communication, and the impact on the audience. 

The reality show discourse can have both positive and negative effects, influencing 
behavior, self-image, and community belonging. It emphasizes the importance of balanced, 
objective media coverage that promotes moral values and principles, while also catering to 
the diverse interests of the audience.  
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